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“I think I’ll 
try defying 
gravity”
-Elphaba, Wicked
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BRIEF
OVER-
VIEW

My degree project “An Outrageous Proposition 
For An Empirical Idea” encapsulates my work and 
research from my senior year at The University of 
Tampa. It utilizes to set the same ethical standards 
for the user-centered design world as we have for 
the physical aspects of life and society. Society 
has since long reached a point where digital life 
affects everyday human life in a very real way. I 
have researched, strategized, and developed my 
own personal values and views with ethics in user 
experience design. This manifesto is a concrete 
foundation that builds our universe. It guides the 
structure of society- our institutions, communities, 
environment, and systems. 

01. 

We must prioritize the importance of evolving 
user experience design in relation to honest 
communication and ethical-moral foundations.
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Without ethical 
consideration while 
designing for the 
user experience, the 
consequence of the 
design will be unpredictable.

“

“

- Brooke Rogers
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THE MESS
This spread a visual 
representation of my 
mindset at this stage 
of the process.

A lot of thought and 
exploration went into 
figuring out what I wanted 
my capstone project to be. 

Finding a project

Considers the user during all 
phases by gathering feedback.

USER CENTERED DESIGN: 

VISUAL RESEARCH:

How can one actually be ethical 
if they don’t know how they will 
respond to a situation until they 
are being challeneged by it? 

Who gets to decide what we end 
up with and what is not a good 
collective decision to invest in? 
I mean, do we even want it?

How can we use design as a catalyst 
for activating the cerebral elements 
that enable and empower people, 
rather than pacify and placate?

Engagement and 
participatory-
experience design is 
being used more and 
more. Experiences 
evoke neurochemical 
resonances and trigger 
pre-existing schemas 
(both positive and 
negative), which is one 
of the reasons they can 
be so powerful.

(all images are from my sources)



An Outrageous Proposition For An Empirical Idea

10

While our culture of Internet addiction and social gratification 
continues, how can designers adapt a more ethical approach 
to UX design that puts out the user’s best interest at heart?

It’s time to set the same ethical standards for user 
experience design as we have for the physical aspects of life. 
My purpose is to study ethics in user experience because 
I believe design needs to be accountable. Designers need 
to lead ethically and own the responsibility that comes with 
the job. There is a realization that there is no clear approach 
that unifies thinking across disciplines. While many agree, 
that design is crucial, there is little effective guidance that 
enables a broader approach to help guide and signpost 
people when developing or considering solutions. ...Etc.

PROB-
LEM

QUESTION

WHAT’S NEXT

02. 
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To understand this complex topic and then  go on 
to inspire change in the design process, we need to 
understand how design designs us. Whether you like 
it or not, design is manipulating your brain and making 
you do things in specific and particular ways. There 
is the autonomy of choice. You can opt-in or out of 
particular design experiences. Just like all of the 
hacks we make in our phones’ user experience or the 
‘desired paths’ humans make when walking around 
pre-determined courses of actions.

Anyone capable of creating such an experience 
underestimates the power they hold. I believe 
design can be used as a catalyst for positive 
social change, but much design is done without 
the intent to create outcomes that do so.
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03.

This solution is to create an ethical code of conduct 
for other creators and designers that are looking 
to provide an experience for the general public.
Insight: From the background it is discussed that the conscience of an individual 
greatly affects their ethics. As a result it is important to make the designer 
aware of their actions, as well as creating a sense of community in order to 
develop the designer’s conscience. 

Strategy: Creating a experience through a written manifesto that is in your face 
about my words and values.

Message: This message conducts an important insight from a junior designer 
standpoint of the power designers have in user experience.

Solution: This solution is to create an ethical code of conduct for other creators 
and designers that are looking to provide an experience for the general public.

Call to action: Write a manifesto that will allow to create controversy and 
conversation about this important topic. This topic allows for designers and 
viewers to understand the importance of ethics within user experience design.

SOLU-
TION
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THESIS
& ABS-

& ABTRACT

Today, there is a lack of discussion surrounding the 
ethical measurements of creating and maintaining an 
understanding of the users and the responsibility the 
designer holds. My capstone aims towards contributing 
to research in design ethics within user experience. 
Ethics embodies what it means to be human while 
design channels thinking into an everyday creation. 
The written manifesto offers solutions while posing 
questions on how ethics, designers, and users can 
interact through design and the process in hopes to 
bring out the importance of an ethical standpoint. 

The research that was taken place contributes to the discourse 
on ethics in user experience by expanding an understanding of 
the ethical values of user involvement. Ethical guidelines must 
be dynamic and responsive, and participation should be carried 
out using methods for continuous critical reflection. This study 
contributes to practice by providing some guidance for those who 
intend to involve users in design situations.04. 
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05. RESEARCH
1. DIFFICULT CONCEPT TO DEFINE
2. IMPORTANCE OF ETHICS
3. THOUGHTS ON WHY 
4. CASE STUDIES 
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ETHICS IS PROB-
ABLY THE MOST 
DIFFICULT CON-
CEPT TO DEFINE.

New technologies have always produced unplanned 
consequences, but user experience designers face several ethical 
challenges with the rise of newly developed technology and 
our interaction/ dependence. This is the intersection of design, 
a complex assembly of uncertain symbols and senses, where 
both the subject and object consume and test each other. I am 
here to create a conversation as to why user experience is so 
important to understand and create terms in which creators 
should understand the power they control. Ethics is a indefinite 
question of what is desirable for the good of all. It is unthinkable 
that designers do not take their part in this questioning. Every 
human being on this planet is obligated to do our best to leave 
this planet in better shape than we found it. Designers don’t 
get to opt-out of it.
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OF ETHICS IN DESIGN

CONTINUE RESEARCH

 The natural origin of design ethics is constantly 
misunderstood with ordinary responses seeking 
a way to answer a complex and personal set of 
experiences and values. The difficulty in defining 
ethics comes from the varying views of human 
nature. If a person believes in absolute morality, 
this will affect the viewer’s ethics (Code of ethics). 
Society has developed this idea where we have 
this notion of “the right thing to do” but now it is 
becoming clouded by personal beliefs or value 
systems. Finding decisions where all elements 
intersect in a coordinated and symmetrical manner 
is challenging, if not outright impossible. Due to all 
these different human experiences in life, ethics in 
most humans’ eyes will never be universal.
 
 As centuries have passed, more versions of 
ethics and the subject’s implications, for the way 
we live our lives, have emerged. New technologies 
have always produced unplanned consequences, 
but user experience designers face several ethical 
challenges with the rise of newly developed 
technology and our interaction/ dependence.  

 This is an intersection of design, and a complex 
assembly of uncertain symbols and senses. This 
is where both the subject and object consume and 
test each other. I am here to create a conversation 
as to why user experience is so important to 
understand and create terms in which creators 
should understand the power they control. Ethics is 
an everlasting question of what is desirable for the 
good of all and it is unthinkable that designers do 
not take their part in this questioning. Every human 
being on this planet is obligated to do our best to 
leave this planet in better shape than we found it. 
Designers don’t get to opt-out of it (Monteiro, M., & 
Castillo, V.). 
 
 In recent years, design conversations have 
added the concept of empathy as a central 
aspect to how the designers within user-center 
projects establish this deep understanding of the 
users. Meaning this informs what the optimal 
user experience should include (Hassenzahl 
M., Tractinsky N.). Empathy is a core interest 
for contemporary explorations of user-centered 

design and experience design. The three main 
concepts of this problem space are; the designer, 
the user, and the experience. In this, the relationship 
between the user and the designer is the focus of 
the design process and the succeeding design. 
This establishes a responsibility of the designer 
towards how to plan the experience for the user. It 
then follows the responsibility of taking an ethical 
attitude towards both the user, the experience, 
and the design. Theoretical design is one out of 
many ways that creators can begin to understand 
the conditions they create and affect. Analyzing 
contexts and moving away from the expected 
towards the possible, plausible, and preferable can 
provoke new platforms, systems, processes, and 
design discourse by breaking things down and 
building up newer ways.

IMPORTANCE
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 Throughout my research, I have 
studied case studies that match ethical 
concepts to real-world situations. From 
performing arts to foreign policy, these 
cases explore a range of current and 
historic ethical dilemmas, motivating 
biases, and all of the consequences. 
 
 One of many examples is the 
marketing of Sunny Delight in the UK 
that was aimed to appeal and direct both 
children and their parents to believing 
that this drink was the healthiest choice. 
Adverts appealing to children were 
launched demonstrating the attractive 
quality of Sunny Delight through inclusive 
friendship groups and fun circumstances. 
It then became apparent that the drink was 
not as healthy as the marketing suggested 
(Roberts, L., 2006.). Soon enough it 
emerged that Sunny Delight was ranging 
around 5% orange juice while the rest 
compromised of all sugar, water, vegetable 
oil, thickeners, vitamins, flavors, and 
colors. 
 
 The marketing of this campaign can 
be said to be unethical. The logo, adverts, 
shape of the bottle, and placement 
alongside fruit juice disguises the high 
sugar, low juice content of the drink. This 
was aiming to mislead the consumer. 
Furthermore, the manipulation of parents 

into purchasing the product through 
providing easy, ‘healthy’ options for 
busy parents coupled with parental guilt 
for outcasting their children displays a 
disregard for marketing morals. 
 
 It is vitally important designers are 
provided with the knowledge to make 
informed decisions about their actions, 
or they may suffer from remorse. As 
seen in the case of James Montgomery 
Flagg. Flagg was the founding father of 
Uncle Sam and developed World War Two 
propaganda for the United States. In the 
opinion of David Hart (Roberts, L., 2006.), 
Flagg became corrupt by war efforts, 
away from his previous employment as a 
magazine illustrator. He became heavily 
involved in wartime propaganda, firmly 
believing in his cause, and it wasn’t until 
the conclusion of WW2 he expressed 
remorse for the actions his work spurred 
(Roberts, L., 2006.). 
 
 Ethics in graphic design remains a 
primarily personal area, with rigid rules 
that do not define the appropriate use 
(or misuse) of talent and power. The 
moral framework is left to the designer’s 
principles, often overruled by issues such 
as finance or career progression.

CASE
STUDIES
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 UX design problems are complicated. 
They involve the unpredictable phenomenon 
of human behavior. As designers, we’re 
always in search of order, always seeking 
simplicity. When it comes to digital products, 
order and simplicity are virtues, but they 
aren’t a starting point. If we think we can fully 
anticipate the needs of users based on past 
design solutions, we will miss opportunities 
to create products and experiences that 
truly delight. Holding this huge social and 
community obligation in responsibility as a 
designer, it is increasingly important for the 
design to be even considered“good” while 
having awareness of all socially and politically 
mindful of ethical issues. The purpose of 
these documentations is either to announce 
a set of principles, a platform for a party or 
movement or to stage an intervention for 
change. Writing a manifesto is great for 
getting thoughts together and finding out 
what you truly believe in, where you stand, 
and what you want to adjust to. Manifestos 
are very future-oriented, but they are also 
critiques of the present. Much like speculative 
and critical design projects — they share a 
critical look at where we are as a society or 
a discipline we might be headed – and might 
want to be headed – in the near and distant 
future. 
 
 User experience design impacts everyday 
life: how we understand and relate to 

ourselves and each other, and therefore our 
reality. It becomes difficult to engage in a 
discussion on design ethics without insight 
into the designer as the crucial medium 
through which ethics are diffuse into the 
designed concept. Involving users in design 
is complex and ethically challenging. It entails 
sharing the power of design decisions with 
other designers and everyday users.

 In this manifesto, I believe that designers 
have a great deal of power, designers 
take an idea and make it into a reality. We 
constantly influence, create change, and 
install something into society. There’s no 
“code of conduct” or guide that designers 
must follow to keep everything ‘clean and 
honest’. Designers have this moral obligation 
to uphold while aiming to create boundaries. 
We should design guided by ethics to identify 
the appropriate intentions and whether the 
design put forth will create a positive or 
negative effect upon its implementation in the 
immediate and distant future. Being able to 
practice ethical reasoning must and always 
should begin with user research. Designers 
are humans but to be the best designer 
you must set aside ego, assumptions, and 
immerse in research. Qualitative methods, 
such as user interviews, cognitive mapping, 
and case studies dig into user behaviors, 
motivations, and concerns. TH
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MANI-
FESTO

What is a Manifesto?
According to Dictionary.com, a manifesto is 
a public declaration of intentions, opinions, 
objectives, or motives as one issue by a 
government, sovereign, or organization. A 
good brand manifesto is a psychological 
tool you can use to build an emotional bridge 
for your audience and make it attractive for 
them to cross. It is an essential component 
to generating a long-term relationship that 
can lead to customers who are advocates. 

06. 
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ITERATIONS
OF MANIFESTO
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Without ethical consideration, 

while designing for the user experience, 

the consequence of the design will be 

unpredictable. As designers, we have 

visions and aspirations to create real-

world experiences that exceed our 

daily expectations. We enable an idea 

to physically intervene while aiming 

to attract, influence, and appease 

users. In direct reaction, designers 

must account for all opportunities 

to encourage change, empower 

boldness, embody the user’s voice, 

and improve past design approaches 

that have been instilled into society. 

Designers, innovators, and makers 

must recognize and account for the 

effects after implementation in the 

immediate and near future. We must 

succeed at filtering out concepts 

of design on unethical decisions, 

by understanding the importance 

of developing and executing 

foundational principles, policies, and 

plans. Designers should rigorously 

question reason and outcome while 

discussing underlying assumptions 

because for every designed outcome 

there must be an ethical solution. 

User experience is not about 

technology, it is about people. Every 

person has a basic human right to 

engage intuitively with underlying 

technologies. Designers need 

to consider the user by thinking 

collectively and collaboratively 

rather than drawing from personal 

individual experiences. We need 

to solve these complex user 

interactions by thinking universally, 

saving feedback, and integrating 

diverse perspectives. Designers must 

consider the importance of impact 

over form. By doing so we need to fear 

consequences more than loving the 

genius idea made. We must become 

facilitators of discussion, finding 

new ways for people to relate and 

communicate with each other. These 

conversations need to include ethics 

and its influence on perception in any 

organization wielding the power of 

design. 

We use our creativity and social 

awareness to create a meaningful 

user experience through impactful 

design. Designers bear the privilege 

and burden of employing the power 

of design to influence society more 

than ever. Design ethics is not 

specifically focused on the value 

of the work itself, but rather the 

execution in relation to individual and 

social values. As designers continue 

to adapt, ethical consideration 

must be prioritized throughout the 

design process with authenticity, 

honesty, and communication as the 

fundamental goals. Designers can 

no longer ignore the importance of 

applied ethical design as a part of the 

user experience and must embrace 

the new and evolving technologies by 

shaping them forward into valuable 

design implementation.



An Outrageous Proposition For An Empirical Idea

22

GALLERY
INSTALLIATION
Over the time of this BFA capstone, I have done 
research revolving about how to impact an 
audience through a gallery installation. Installation 
art is a term generally used to describe artwork 
located in three-dimensional interior space as the 
word “install” means putting something inside of 
something else. It is often site-specific– designed 
to have a particular relationship, whether temporary 
or permanent, with its spatial environment on an 
architectural, conceptual, or social level. With my 
subject and direction of my thesis, I have decided to 
create an installment that is in your face due to the 
heavy content discussed. 

Pillar Installment 
Interactive 
Continue to Read 
Engaging 
3 part piece
Modern Swiss Design 
Aesthetic Minimalism 
Hanging Objects 
“In your face” 
Geometric Structure 07. 
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My project is an installation that establishes ethics within 
UX design. The aim was to create a chaotic and obnoxious 
design that will get the attention of viewers. This tactic also 
was used due to the very complex understanding of ethics 
and user experience design. There are four different walls on 
one singular pillar that are depicted between the forthright title 
and three pieces manifesto. These designs were inspired by 
modern Swiss typography, first apple symbols/ markers and top 
interactive colors of 2020-2021. 

DESIGN LAYOUT

Digital Green
#a0cf6e

R: 160
G: 207
B: 110

C: 41
M: 0
Y: 75
K: 0

Digital Charcoal
#272422

R: 39
G: 36
B: 34

C: 69
M: 65
Y: 66
K: 71
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